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Thispresentationincludesand is based,inter alia, on forward-looking information and statementsthat are subject to risksand uncertaintiesthat could

causeactualresultsto differ. Suchforward-lookinginformation andstatementsare basedon current expectations,estimatesand projectionsabout global

economicconditions, the economicconditions of the regions and industries that are major markets for IDEXASA(IDEX)and its subsidiaries. These

expectations,estimatesand projectionsare generallyidentifiable by statementscontainingwords suchas "expects","believes","estimates" or similar

expressions. Important factors that could causeactual results to differ materially from those expectationsinclude,amongothers, economicand market

conditions in the geographicareasand industriesthat are or will be major markets for the IDEXbusinesses,market acceptanceof new products and

services,changesin governmentalregulations,interest rates,fluctuationsin currencyexchangeratesandsuchother factorsasmaybe discussedfrom time

to time. AlthoughIDEXbelievesthat its expectationsand the information in this presentationwere basedupon reasonableassumptionsat the time when

they weremade,it cangiveno assurancethat thoseexpectationswill be achievedor that the actualresultswill be assetout in this presentation. IDEXASA

nor any other company within the IDEXGroup is making any representation or warranty, expressedor implied, as to the accuracy,reliability or

completenessof the information in the presentation,andneither IDEXASA,anyother companywithin the IDEXGroupnor anyof their directors,officersor

employeeswill have any liability to you or any other personsresulting from your use of the information in this presentation. IDEXASAundertakesno

obligationto publiclyupdateor reviseanyforward-lookinginformationor statementsin this presentation.

DISCLAIMER

1ST QUARTER 2018
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IDEX LEADERSHIP IN BIOMETRIC CARDS

1ST QUARTER 2018

UNIQUE SENSOR TECHNOLOGY
ÅFlexible off-chip sensor proven for 

both contact- and contactless cards
ÅAbility to leverage innovative 

industry technologies

TEAM AND SYSTEM APPROACH 
ÅSystem solution with complete 

reference design
ÅTeam with fundamental innovators

GLOBAL PARTNERSHIPS
ÅDeep partnerships with 

leading players

SUPPORTING SOLUTIONS
ÅSelf-enrol for mass adoption
ÅMatcher optimised for cards

COMPELLING ROADMAP
ÅSimplify architecture reducing 

components, cost & complexity
ÅImproved packaging
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2019+

DEFINE 
THE FUTURE
ÅSensor integration driving lowest card cost

ÅDisruptive Display integration
2013-2017

PRODUCT 
FOUNDATION
ÅFlexible off-chip platform

ÅMatcher optimised for cards

ÅEstablished partnerships

ÅTalent acquisition

2017-2018

LEVERAGE
LEADERSHIP
ÅTier 1 partnerships in payment 

ÅCommercial roll-out in cards

ÅExpansion of card verticals and
design win pipeline

1ST QUARTER 2018

STRATEGIC FOCUS ON RAPID COMMERCIALISATION OF BIOMETRIC CARDS
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KEY ACTIONS UNDERTAKEN SUPPORTING OUR STRATEGY

1ST QUARTER 2018

PREPARING FOR MASS COMMERCIALISATION
ÅPreparing supply chain for volume ramp

- Ongoing activity to increase production capacity

ÅStrengthened sales organisation with experts from card-
and payment industry

- Appointed David Orme as SVP Global Sales and 
Marketing 

- Several new hires in Asia as part of the transformation to 
a card centric organisation

ÅEnhanced focus on marketing communications to increase 
customer awareness

- Engaged Global Head of Marketing Communications

- Engaged PR agency
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HUGE POTENTIAL IN BIOMETRIC CARDS

1ST QUARTER 2018

* Excluding SIM cards 
** Others include Transport, PayTvand access cards

Source: Eurosmart
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Biometric payment cards ID cards

Access control cards Others

ÅConsumer pull driven by 
mobile adoption

ÅBanks want to differentiate

ÅFraud reduction

ÅSecure identification 

ÅIncreased mobility between 
countries

ÅAccess to financial infrastructure 
(financial inclusion)

ÅEasy and convenient user 
authentication

ÅLess stringent requirements to 
standards and security protocols 
than in payment

ÅSimple and secure authentication

ÅIncludes segments such as loyalty, 
insurance, travel etc
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MOMENTUM IS BUILDING FOR BIOMETRIC CARDS

1ST QUARTER 2018

GLOBAL PAYMENT PROVIDERS GEARING UP 
Å Mastercardand VISA announced multiple customer trials
Å Global announcement from Mastercardunveiled remote enrolment
Å Active promotion of biometric cards to issuers, merchants and governments

HIGH INTEREST FROM ISSUERS
Å Seeking fraud and skimming reduction
Å New regulations, like GDPR and PSD2 enhance security
Å Biometric innovation a competitive advantage

STRONG PULL CONSUMERS
Å Consumers perceive biometrics as faster, easier and 

more secure to authorize payments*
Å Consumers are likely to switch away from provider of 
ǇŀȅƳŜƴǘ ŎŀǊŘǎ ƛŦ ƛǘ ŘƻƴΩǘ ƻŦŦŜǊ ōƛƻƳŜǘǊƛŎǎ ƛƴ ǘƘŜ ŦǳǘǳǊŜϝ

*SOURCE Research conducted by AYTM Market Research, September 12-19, 2017, among
1,000 U.S. adult consumers who use at least one credit card, debit card, and/or mobile pay.
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MASTERCARDPIONEERS REMOTE BIOMETRIC CARD ENROLMENT

ÅMastercardunveiled remote self-
enrolment solution developed in 
partnership with IDEX

ÅConvenient and secure registration of 
fingerprint on biometric cards

- No need to visit bank branch to register

- Safe as process takes place inside the card

ÅSimple registration process key enabler for 
mass deployment

ά.ƻō Reany, executive vice 
president of identity solutions at 
Mastercard, unveils technology 
advancement that allows people to 
register their fingerprint onto their 
biometric card from the comfort of 
ǘƘŜƛǊ ƘƻƳŜΦέ

Image credit: Mastercard


